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Introduction
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Hello,
Bonjour,
Marhaban.

Director & Producer

| believe great design is driven by compelling
storytelling. Every successful experience has a
unique narrative, and a skilled director
enhances it with creativity and vision. My
approach combines innovative artistry with
Sstrategic communication to craft engaging,
immersive, and informative experiences that
leave a lasting impact.
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Conferences



Year: 2023

Location: Dubai, United Arab Emirates

Client: United Nations Framework Convention
on Climate Change (UNFCCCQC)

Company: Identity Global

Role: Creative Producer
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1.0 PLENARY 1 & 2 - Graphic Elevations

Visual shown with updated brand lock-up
‘United Arab Emirates 2023’

o @ REASON FOR POSSIBLE
VARIATIONS:
a I I a I s 0 n Logo lockup changes or
alternative lockups. o o
- 1.0 PRINCIPLES
t e e s Ig n BROADCAST MOMENT ON GREEN

SOLID BACKDROP (MANGROVE)

BROADCAST MOMENT t

The rules shown in
this example must
always be applied
when working on the

® mangrove solid
the build

and print
was a producer of the United Nations COP28 in teams
—xpo City Dubai, directly under the Executive Creative )
Director, rolling out designs, from site-wide wayfinding 1.0 PRINCIPLES - COLOUR SCHEME
to core conference spaces and special events
for world leaders. | met with multiple stakeholders,
including H.H. Sheikha Mariam bint Mohamed bin
/Zayed Al Nahyan from the Salama Bint Hamdan Al
Nahyan Foundation, to present build visualizations.
ensured stakeholder needs & deadlines were met. Soson rposevarons —

gradient to ensure the best visibility for broadcast. 56/0/36/0

0 83/56/65,
t d t h P d t | The Broadcast Team has been consulted. Further Origina
C re a e e ro U C | O n a p p rova S p rO C e S S . Broadcast and Print Testing will determine final ot
saturations. Additionally, the reduction of the lighter
‘mint’ colour creates less focus to individuals in front

STAGE

of these light tones on the top table, maintaining
parity across the table.



Sustainable
& Textured.

‘United Natio
Climate Chan;: @ United Nations
M Climate Change

THE
BUILD

Sustainability was key to this event.
We considered new materials in
replacement of vinyl or paint, such as
fabric and plaster. These sustainable
materials ended up giving a more
premium look and feel.

1 ,'»2‘—‘),‘:“ |
[JEN
‘ =
1 1“’*\‘?‘
‘ R
|

f‘:“ |



<

. 1
D

~d|
)

GREAT
FUTURES

“Io |..... '=LQ_D

RIYADH SAUDIARABIA

Year: 2024

Location: Riyadh, Kingdom of Saudi Arabia
Client: UK Department of Trade & Investment
Company: TMW Unlimited

Role: Designer & Creative Director
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Here are a few of the
visualisations that included
the rental furniture available,

and the custom designed w e o
British Products showcase B wl e el =i
and stage tables in ' -
limestone texture.

GREAT




Triangles of both nations are used to create clusters
of images of each industry in the showcase; fashion,
sustainable energy, automotive, sport, tourism, etc.

Six weeks of design, ten days of build. The sets were
fabricated in the KSA and Italy.

Inspiration from the angle of the Union Jack

Directional Signage Light Posts Welcome Sign
w—
I { GREAT
MINISTERIAL | FUTURES
LOUNGE [l gl ARG ko
THIS WAY RIYADH SAUDIARABIA

Welcome

GREAT
FUTURES
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Mega-Events



Year: 2020
Location: Dubai, United Arab Emnr%tes
Client: National Media Council

Company: National Media Council =
Role: Creative Director ‘
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THE
DESIGN

| worked with the National Media
Council to develop a seven-chapter
history of the UAE, researching from
the past to the present and creating a
timeline of major events. | distilled
these into seven key messages, which
the creative team and | transformea
INto Immersive experiences.

6000 - 3500BC

The Paleolithic Age
IThe Stone Age

In this period, Bedouin communi-
ties lived on fishing and plant
collecting This era was characte-
rised by the emergence of pottery,
evidence of which was found in
Sharjah, Umm Al Quwain, Ras Al
Khaimah and Abu Dhabi

The main discoveries of this period
are the collection of stone tools
(discovered in the Jebel Faya area)
and how the Bedouin communities
lived on the islands and close to the
coasts: fishermen, hunters: nomadic
lifestyle.

3200 - 1300BC
The Bronze Age

For this Age, archaeologists found
tombs and settlements on
different sites for the three
periods : Hafit Period (3200 - 2700
BC), Unm an Nar Period (2700 -
2000 BC) and Wadi Suq Period.

AD630 - 1258

Arrival of Islam

Islam arrived after the opening
of Mecca. In AD630, envoys from

Prophet Mohammed introduced
Islarm.

AD1498 - 1650

The Portuguese

era

They were amongst
first Europeans to arr
on the Arabian
Peninsula. The
Portuguese arrived i
the Arabian Gulfin 1

the
rive

n
498

with Vasco de Gamma.

1300 - 300BC
The Iron Age

Itis the emergence of
the first use of falaj
irtigation systems:
extraction of ground-
water. It able to do
continuous cultivation
in dry climat

AD1622 - 1750
The Dutch era

The dutch and the
British entered the
Middle Eastern

markets in 1622. By

the 17th century, they

had become the
dominant naval
powerin the Indian
Ocean and the
Arabian Gulf.

AD1720 - 1968
The British era

By 17205, trade by the British in the gulf had grown. And by
1820, the British defeated the Qawasims. At this moment
they signed a series of agreements from 1820 to 1853.In
1892, they entered into Exclusive Agreements with the
Trucial States: the Trucial States had to ask the consent of the
United Kingdor for different things as entering into
relationships with any foreign government. In return, the
British would defend the emirates from foreign aggression. In
early 1968, the British declared their intention to withdraw
from the Gulf by the end of 1971

Foundation of the UAE

In 1966, after assuming the power as Ruler of Abu
Dhabi, H. H. Sheikh Zayed bin Sultan Al Nahyan
explained the importance of a united country and
said:“In harmony, in some sort of federation, we:
could follow the example of other developing
countries!’

On 18 July 1971, the Rulers of six of the seven
emirates that made up the Trucial States, (except
Ras Al Khaimah), decided to form a union. This
meeting made the following historical declaration:
“The Supreme Council felcitates the people of the
United Arab Emirates, as el as the Arab people,
and our friends around the world, and declares the
United Arab Emirates as an independent sovereign
state being a part of the Arab World?

1973
UAE Dirham as single
currency

1981

UAE founding member of
the Gulf Cooperation Concil

First meeting in Abu Dhabi

1991
Invasion of Kuwait

UAE forces join the allies
against Iraq

1996
Abu Dhabi named capital

Supreme Council agree to

make UAE's constitution 2002
permanent Freehold property market
5 opened up to foreigners

UAE restores diplomatic
relations with Iraq

2006

Death of Sheikh Maktoum,
UAE vice-president and
ruler of Dubai

Succeeded by his brother
Sheikh Mohammed

2007
The strategy

UAE unveils a national 2011
development strategy aimed
at making it a world leader,
Dubai and Qatar become the
two biggest shareholders of
the London Stock Exchange

Five political
activists arrested
after calling for
democraticand
economic reforms

2014

UAE announces plans to
send a spacecraft to Mars

It would be the first space
probe by an Arab or Islamic
country

1974
Sheikh Zayed allocates
28% of Abu Dhabi's income
to assist Arab, Islamic and
other developing countries

1985
Emirates Airline founded

1999

Burj Al Arab opened 2005

Tallest hotel in world

First elections

2010
Burj Khalifa opened

World's tallest building

1996 Announced by 2008

Dubai as a major tourist
destination

Sheikh Khalifa, half
of the members of

World’s financial crisis

the consultative

Thanks to two events, the
Dubai Shopping Festival and
the Dubai Soccer World Cup,
they both enhanced Dubai’s
reputation

Federal National
Council will be
elected by alimited
number of citizens

Dubais rapid growth to stop
suddenly (50% drop in real
estate prices in the city)

2014
UAE and four other Arab
states take partin US-led
air strikes on Islamic State
militants in Syria




This project came to Immersive Ltd through my sales
efforts with UKTI as Business Development Director.

A lead from a UAE trade mission led to a Request for
Proposal for the UAE Pavilion interior, designed by
Santiago Calatrava. | hired and led screenwriters,
organized client workshops in Abu Dhabi and London,
and collaborated with in-house and Atelier Brueckner
directors on design. We considered every aspect of the
experience, including visitor flow, a mobile app, and post-
Vvisit engagement.

CHAPTERS 1 TO 7

UAE PAVILION EXPERIENCE JOURNEY

CHAPTER 1 CHAPTER 2 CHAPTER 3 CHAPTER 4 CHAPTER 5 CHAPTER 6 CHAPTER 7
ENGAGE EMBRACE EXCITE ENRICH ENTERTAIN ENERGISE EXIT
| \ sl
" ' g & il : ' ://// E(‘ 4,/ ' Vo (\\ / \ ' ; : '
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‘ ac000 290 29 s A Jalfot—o | 200000000
M Riistiiii SO I I A s (R 2//?
: % CONNECTINGWITH | | CONNECTINGWITH | | CONNECTING WITH ‘ CONNECTINGWITH | | CONNECTING WITH ‘ CONNECTING WITH . STAY Z
: : CULTURAL : THE WORLD . i THE SPIRIT OF THE : OUR HISTORY . | OURJOURNEY TO i OUR VISION FOR CONNECTED :
VALUES : UAE : : TODAY : TOMORROW

Interact with cultural
values and co-create
content that can be
shared

. | Seethe many faces that 3
make up the UAE and
be integrated into this

+ Watch arichand human @
history of the region and
the people

A warm personal
welcome and a change
to enjoy the Oasis and

amazing Pavilion

architecture. Then
participate in a
connected experience

CHAPTER 3 | MAKING CONNECTIONS

EXPERIENCE JOURNEY

POSITION

SHOW
W

W 4

8/ \{
ofiat/ \Vevela

N\

Be immersed in an
energetic storytelling of
the last 50 years

ot

; Stamp my passport. Take

Interact with futures a sculpture selfie. Head

content out to look for places to
explore the history &
future street scene app
INTERACTION

¥
o f I TN N
ATEVAY

VISITORS ENTER THE
PAVILION, TO FIND
THEMSELVES IN A DIGITAL
EMIRATI OAISIS.

THE VIDEO CONTENT LIFTS THE
AUDIENCE ABOVE THE TREES. A
FALCON APPEARS, FLIES

I
TOWARD US, AND THEN LINES UP |

TO MIRROR THE ARCHITECTURE
OF THE PAVILION. IT
TRANSFORMS INTO LIVING
ENERGY: "THE SPIRIT OF UAE”.

. THROUGH THE PEARL AND SIDE
. WALL SCREENS TO VISUALLY
' CONNECT THE AUDIENCE VIA

CONNECTING ENERGY FROM
THE FALCON BEAMS DOWN

E THE INTERACTIVE FLOOR AND
' AUGMENTED REALITY MIRRORS

ON WALLS.
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Year: 2020

Location: Dubai, United Arab Emirates
Client: Portugal Expo Council
Company: MUSE

Role: Designer & Creative Director






PERSPECTIVE PROJECTOR IMACE
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Pavibon Curtains kland 3
Pavibon Curtains-sland &

Pavibon Curtains-island 5

Position(1/\/2) [m] / Rotation(X

Object

Layer Nore
Name Pavilion Curtains-tsland 4 color

Model  (Dubai Expo)/Porto-Pavilion_Curtain-island-4_01.lwo
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This project came to |mmer§|ve Lﬁd as a result of my Sa'les ff‘«'v"w}« f’];u i ~rf4 qE
efforts when working as their Business Development Director. R Py AR MO g g |
From a lead | found at a government trade mission to the P p—"y
UAE, | received a Request for Proposal for the interior fit-out '

N . . , (1< im
of the UAE Pavilion designed by Santiago Calatrava. | hired [T
and led a team of screenwriters, organised client workshops
both in Abu Dhabi and London, and collaborated with other
directors both in- house and from Atelier Brueckner on
design development. We considered every aspect of the
experience, such as the visitor flow, a mobile app and how to

keep contact with visitors post-visit.
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Exhibitions




AL SIRAH

Year: 2024

Location: Medina, Kingdom of Saudi Arabia
Client: Qsas (PIF)

Company: Engage Works

Role: Commercial Strategist



STORIES

OF PROPHET
MOHAMMED £
TOLD LIKE
NEVER BEFORE.

THE
EVENT

AlSirah offers immersive
experiences that shed light
on the life, journey, and
lessons of prophet
Mohammad (PBUH).




Internal Show

Experience Flow Ch{art_Low Season SAR GBP Hajj is Fri, 14 Jun 2024 - Wed, 19 Jun 2024
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Activations



Year: 2017
Location: Zurich, Switzerland

Client: IWC Watches

Company: Immersive International
Role: Designer & Creative Director




Zurich Film Festival
IWC Awards Gala

THE
EVENT

| directed this 4 hour, star-studded, gala
dinner. It included 4, 5 minute crescendos
where famous films were featured on the
walls while an orchestra performed the
film’s musical score. In the remaining time,
custom animations featuring their hashtag
and other famous scenes in slow motion.




IWC

SCHAFFHAUSEN

Year: 2016

Location: Zurich, Switzerland
Client: IWC Watches

Company: Immersive International
Role: Senior Creative




3D Animation and VFX
for a 360-degree
projection concert

and dinner experience,
and an after-dinner
choreographed
holographic stage show.

THE
EVENT

Through my contacts, | brought
this project to Immersive Ltd as
Business Development Director.
The result featured fluid FX
systems, particle disintegration
FX, and kaleidoscopic visions of
Renaissance architecture for the
DaVinci collection. | organized
the hologram testing at PRG,
consulted on art direction.




Year: 2018

Location: Munich, Germany

Client: BMW

Company: Immersive International
Role: Creative Producer




3D Animation and VFX for

a choreographed holographic
car race in the BMW
headquarter's Welt auditorium.

THE
EVENT

Through my contacts, | brought this project to
Immersive Ltd as Business Development
Director. The BMW hologram race was a live, on-
stage event at a gala dinner unveiling the iVision
Dynamics. Using hologram technology,
timecoded stage carts, and 360 sound, the
concept car raced the i8 Roadster before 300
top global BMW dealers and CEOs.




Interiors



COMGAST
NBCUNIVERSAL

Year: 2019

Location: Philadelphia USA

Client: Foster + Partners Architects
Company: Comcast NBC Universal
Role: Creative Director




| brought this project to Immersive Ltd as Business
Development Director. Norman Foster designed the
new Comcast HQ, the tallest building in Philly. CEO
Brian Roberts sought a cutting-edge recreation to
inspire workers and showcase innovation. Executive-
produced by Steven Spielberg with DreamWorks, | led
client workshops traveling between L.A. and Philly.
Beyond design development, | contributed scripts,
themes, and branding.
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Abu Dhabi

Early

Childhood
Authority

Year: 2024

Location: Abu Dhabi, United Arab Emirates
Client: Early Childhood Authority
Company: Engage Works

Role: Creative Strategist



Can researc
better unc
chronic abs




THE
DESIGN

Narrative Strategy - Journey Overview

“Why should every child's development be monitored systematically and monitored regularly in Abu Dhabi?"

TOUCH-
POINTS

TOPIC

HOW IT
ANSWERS
THE
QUESTION

MESSAGE

60-90 seconds

1. WHAT
is the issue?

THEME
REVEAL

An emotive story
highlights Abu Dhabi
is not immune to
having CoD. and sets
the stage to present
the benefits of early
intervention for every
child.

A child's risk can be
easily overlooked in
the home, especially
in a household that is
busy,

remote, optimistic,
etc.

“Why should every
child's development
be monitored
systematically and
monitored regularly in
Abu Dhabi?"

3x Moments

2. WHO
is affected?

CHILD
REVEAL

By showing us
two very similar
and

loving families,
we are set up to
learn that some
are not always
able to
appropriately
address the
problems.

We understand
that the child is
part of a wider

family, who will
all be affected.

Some

families struggl
etotap

into screening
and post-
diagnosis care
for simple

reasons,
like their
location.

3x Scenes

3. WHY

is it a problem?

THE CHILD'S
LIFE

The outcome of
raising a CoD can
vary greatly
between families
with children of
similar disability.
Showcase the
wider challenges
faced, from home
to at school and
the hospital.

Early identification
and treatment is
the best way
forward.

A negative
outcomeis a
negative effect on
society.

4. WHEN
can we help?

THE CHILD'S
BRAIN

This is designed
to concisely
highlight that the
outcomes are
irreversible.

Neuro-Plasticity
of the brain is at
its peak during
childhood, early
intervention is
critical

10x 15 second

5. HOW
can we help?

THE
CHALLENGES

Interactively
allowing the guest to
investigate

the current cultural
and healthcare
practices can
prevent a child from
receiving appropriat
ecare.

Surprising statistics
that prevent a child
from receiving
appropriate care.

4 minutes

6. WHERE

can we help?
ABU DHABI

An in depth
investigation into
the data. We do
not yet know
precisely which
districts need
government
assistance the
most. All should
be treated
equally.

Current data
shows
geolocation
trends but
without
mandatory
screening, the
insights could be

misleading trends

What we see

Still animated
image

7. INVITE
to help.

CALLTO
ACTION

Mandatory
systems already
in place, and
work, making
actioning a
systematic and
regular
screening
possible.

“Data indicates
that child
developmental
screening works!
.It'stime to
make it a norm
for

every child’

2D animated scenes drop us
into Afra’s journey to find help
for her little brother, Ali, who is
exhibiting behavioural proble
ms.

We open onto

a Physicians examination
room. Ali is mute, self-
stimulates and does not like to
be touched. It is a frustrating
experience for everyone.

The room next door becomes
visible and we see Rashid
positively interacting with the
physician.

What we hear

Afra's VO tells us that Ali's teacher
recommended this specialised
hospital. Her parents previously did
not know where to turn for help, so
they hoped for help from the
school, when he would start.

Keeping with the same VO of Afra,
she tells us of all the demographic
and pre-treatment measure
(condition) similarities, and the main
difference is that Ali was born in Al
Shamkhah and Rashid in Mohamed
Bin Zayed City.

Mohamed Bin Zayed City is close to
a pilot hospital. Rashid is among the
3000+ children who were part of
the pilot project that started in 2022
and was identified as high risk,
while Ali never had that chance in in
Al Shamkhah.

What we take-away

Ali has a very loving family but
he is still suffering. A child’s
risk can be easily overlooked
in the home, especially in a
household that is busy,
remote or optimistic.

We are left wondering why
the two seemingly similar
boys are acting so differently.

The scene ends with the
question on screen: *“Why
should every child's
development be monitored
systematically and monitored
regularly in Abu Dhabi?”

Click on a photo to

See more
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| developed the creative narrative for the 5 station
immersive experience within the Early Childhood
Authority lab, which the ECA uses to immerse VIP
guests, such as leaders from UNICEF, through the
uniqgue data the organization has collected as a way of

increasing the impact of the findings and the
organization’s objectives.




Year: 2020

Location: Undisclosed

Client: Private

Role: Creative Director & Producer




360
VIDEO WALLS

Several rooms in an ultra-luxurious private property contained LED
panels spotted around the rooms in various configurations. | directed ana
produced 42 seamless and infinitely looping animations of landscapes,
sea life, outer space and mesmerizing abstract patterns to fully immerse
guests in different and wonderful environments controlled by a tablet.
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H 0 LOG RAM MOTION
DANCER 3D ANIMATION

CREATIVE
FILTERS
We green screened professional Chinese modern
dancers in Shanghai, then used that footage to create
content for a hologram (pepper’'s ghost) installation
that was the main feature of the client’s
entertainment space.
NOTCH
MOTION

GRAPHICS
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Thought Leadership



LIMKOKWING
UNIVERSITY

COLLEGE OF CREATIVE TECHNOLOGY

Year: 2015-2017

Location: Green Park, London, UK

Client: Limkokwing University

Role: Design Innovation Tutor & London
Campus New Ventures Strategy Associate

»»




THE
EVENT

Limkokwing is a fast-growing international university
with award-winning innovation in education. Its
Design Innovation program trains students in multi-
disciplinary teams through real-world competitions. |
planned Global Campus syllabi, tutored classes on
design tools like lateral thinking, and guided teams
in public tenders, including Southwark Council's
crosswalk project. As a panelist, | helped select
winners, some of whom won public competitions. |
also developed strategies to raise Limkokwing's
profile in London.




THANK YOU
FOR LOOKING!



